
INSPIRED VISION

with

*(and no overwhelm!!)

Getting Online



Hello beautiful! If you want to get online with joy and free yourself of 
overwhelm, you’re in the right place.

Let’s face it - getting online nowadays can be a daunting experience if 
you have little or no experience.   It can be overwhelming and you may 
be scared to make the wrong choice or some of you may have had bad 

experiences or just completely overtaken with the amount of 
information out there.

As a web and graphic designer for over 17 years, I am STILL amazed by 
the changes in the online world that require me to continually up level 
my skills.  We're all still learning and growing, and luckily for you I know 

a LOT to help you get online.

So, following is a checklist, workbook & reference sheet for you 
(designed to be followed in order) so you can get online quicker, easier 

and in a joyous and empowering way.  

Get your journal ready and let’s start the journey!

Please feel free to connect if you need any further support. 

With love



Checklists



Authentic Branding &
Imagery Checklist

Find your brand personality, it’s values & core feelings.
Get really clear on your WHY, HOW, WHO & WHAT

Go to Pinterest and start a mood board for your brand -
Designers LOVE this and so will you.

Organise a photo shoot which is in line with your brand 
values & core feelings.

Source images online (or take your own) which reflect the 
colours & style that you love, and create a library of images
to use on your website.

Create a list of items you wish to brand - from Facebook 
headers to Instagram tiles, pinnable items, social media 
icons, etc.



Buy your domain name & purchase your hosting

Create a page structure for your site

Prepare your images in correct formats (optimising 
for web & social media)

Prepare your copy (write your own or hire a copywriter)

Engage a web designer or design your own

Create a tasking protocol - such as project management
app, lists app or journal

Practical & Technical
Checklist



Choose a platform you “vibe” with the most - Instagram, 
Facebook or both

Learn how the Instagram & Facebook algorithms work
(or hire someone who does)

Create content daily or twice daily for the platform of 
choice.

Create your mailing list in chosen provider

Create a gift (opt-in) as a thank you for joining your
mailing list

Determine whether you need specialised SEO, Facebook 
Ads or just free social media marketing.

Social Media &
Marketing Checklist



Workbook



Authentic Branding &
Imagery

Before you start building your website, make sure you have your branding - so your 
business looks and feels cohesive in it's design and presentation. 

Be careful that you aren’t following trends unless they are fully aligned with you and 
your business..  Make sure that your colours, fonts and images are truly representative of 
YOU.  Because it’s the authentic YOU that you are wanting to show to the world and by 
showing the showing the authentic you, you will attract your ideal client/customer

Your branding consists of your logo, fonts, images, backgrounds, image elements and 
styles.  All these elements form a cohesive “look” that identifies your business’s 
aesthetic and feel.  Your website designer is usually a graphic designer as well, but if not 
they can recommend someone to help.  Your graphic designer will normally provide 
you with all of the above and depending on their packages, will give you a Facebook 
header and selection of Instagram tiles that you can use for your feed.

You can also go to Creative Market or Envato Elements and get pre-made logos and 
branding packages that you can manipulate on Canva or Photoshop yourself.  

However if you want something very specific -its  always good to hire a designer.

Here are some steps to help you get clear on your branding.



Get Clear and find your brand personality, 
its values & core feelings.
 

IIf you haven’t gotten clear on this already, KNOW what your VISION is.  Know your 
WHY, WHO your audience is, WHAT you're offering and HOW you are going to do that.    

Be careful about following trends or omitting information and images just because you 
feel they may be too controversial.  You are you and the people who you serve will 
LOVE what you do.  This is a brilliant way to filter out who you want to serve.  The 
people who don’t get what you’re doing will immediately navigate away from your page 
and the people who resonate will truly resonate. This is exactly what we want - so avoid 
being vanilla and trying to accommodate everyone.

Know your audience, know yourself.

1.

Close your eyes and feel into your business or brand.  
Write down WHY you want to do this business.  WHO are your ideal 

customers/clients/target audience (try and be as specific as you can).  WHAT are 
you offering and HOW are you going to give it to them?

How do you want your business to FEEL? (write down all the feeling words).  
What are you CORE VALUES of your business? 

This helps greatly when defining an authentic brand.  Write these down in your 
journal and come back to them many times  throughout your project.

Exercise



This is the fun bit…  With the feelings, core values and your WHY, WHO, WHAT & HOW 
done, now go to Pinterest (if you don't have an account, get one, it really is an 
invaluable tool for branding).   This is your online mood board and you can refer to this 
when you feel a bit overwhelmed on your direction or unclear as to what you want to 
create. Designers also love this and it makes it so much easier to feel into what you 
want rather than guessing.  

Fill this space with images with the colours you love, fonts, logos you like.  Create a 
cohesive vision so that when you look at your mood board you can feel where your 
brand is going. 

Go to Pinterest and start a Mood Board
 

2.

Your photos should authentically reflect you or your products.  If you are crazy ass, then 
get crazy ass photos, don’t pretend to be serious when you’re not - you’ll attract a 
customer that won’t get you.  If you never go to the beach but like the mountains, don’t 
get beach shots just because they are aesthetically pleasing.  If you are known for your 
laugh or that wrinkle on your nose when you scrunch your face, then have that in there. 
If you normally wear your hair curly and wild, be curly and wild… we want to see the real 
you!

Organise a photo shoot which is in line with 
your brand’s values & core feelings.

3.

Your colours reflect what you’re about and who you are.  Pick colours that are 
relevant to the brand’s message, whether it is a personal brand or business.

Tip:



Find images online (or take your own) which reflect the colours & style that you love, 
create a library of images to use on your website.

You can either take your own shots (practice getting good at doing flatlays or product 
shots) or find images online.  Make sure that the images you get are licence free or if 
you need to purchase them, buy the licence.  Don’t lift other peoples images… it’s just 
not cool.  

There are a list of websites you can go to for stock images in the appendix.

Find your Images & create a library
 

4.

If you are doing a website, no doubt you will be on social media and mail outs as well.  
Here are some other items you may wish to create on Canva or have you designer 
create:

Facebook headers,
Instagram feed tiles
Instagram stories
Business cards
Blog headers & pinnable images (for Pinterest)
Social icons
Letterheads
Stickers
Labels

Create a list of items you wish to brand5.



Practical & Technical
ways to get Online



This is not as intimidating as you might think.   You can buy domain and hosting all in 
one from most hosts now and if you have no experience in this area, it’s best to do this 
so you don’t have to worry about linking the domain and hosting together.  

If you are hiring a web designer - they can do all this for you.  Make sure you get the 
logins for both the domain registrar and the host for future use.

For Domain name registration I use Crazy Domains, they are cheap and easy to use.  
Your domain name should reflect the essence of your business.  If it is a personal brand, 
then you should just purchase your name with a .com (if global) or .com.au for a local 
market.  Be aware that you will need to have a registered business if purchasing a 
.com.au domain name.    If using a business name, find a name that will reflect what 
your business does as Google will find keywords within your URL to push your site 
further up in it’s rankings.

For hosting I recommend 123 Host as Steve (the owner) is BRILLIANT at customer 
support.  If you order domain & hosting from Steve he will sort everything out for you 
and install Wordpress as well! 

Organise your Domain Name & Hosting
 

Domain Name: The name you see in the address bar of your browser.  This is the web 
address people will go to , to see your website e.g. www,karlapizzica.com

Hosting: A company that “hosts” the bunch of files that create your website.  Your domain 
name is connected to this host e.g. Squarespace is an all in one hosting and web building 
tool.  Wordpress.com is a blog that is a host, but Wordpress.org you will need to purchase 
your very own hosting (nearly all hosts nowadays install Wordpress for you if you need it). 

1.



Domain Name: The name you see in the address bar of your browser.  This is the web 
address people will go to , to see your website e.g. www,karlapizzica.com

Hosting: A company that “hosts” the bunch of files that create your website.  Your domain 
name is connected to this host e.g. Squarespace is an all in one hosting and web building 
tool.  Wordpress.com is a blog that is a host, but Wordpress.org you will need to purchase 
your very own hosting (nearly all hosts nowadays install Wordpress for you if you need it). 

Creating a structure for your website is very, very important.  It will help you gain clarity on how 
to present your website and prevent you from overwhelm as you will have a list to check off.

Write a list of ALL the things you want to share with your audience in dot points.    Use this as a 
brain dump.   Don’t worry about organising the list as yet - get EVERYTHING out… do you want 
scheduling, a blog, a shop, booking forms, special events calendars?  These are very important 
to include at this point.

Break those dot points down into sections or pages that you want to offer, such as ‘Home’ 
page, ‘About Me’ page, ‘Work with Me’ page, ‘Portfolio’ etc.

If you only want to blog, then write out the categories that your blog posts may fall under.   If 
you have a shop, write out your shop categories.

Identify whether you have more information to go under these categories (called sub-pages).  
For example in my website you will see that there is the top menu item “Work with Me” and 
under that as my sub-pages I have Web Design & Development, Graphic Design, Consulting, 
and Group Training.    You can decide whether you keep all this information on one page (if 
you don’t have that much copy for each), or break it up in separate pages for easier navigation.

Flowchart how these pages will link together.  Do this on a large piece of paper like a 
scrapbook.   This will make it soooo much easier for you to organise your website and know 
how many pages you will need to create.

It's always easier to structure this before you start building, rather than fixing it after.

If you’re using a web designer - they will love you for being so organised! And if you’re DIY-ing - 
then you will pat yourself on the back for being so organised.

Create a Page Structure for your Site

Treat your ‘Home’ page as your foyer.. and you are the concierge directing people where to 
go, what door to open to get to where you want them to go.

The most important things are up the top (above the fold) like directing people to work with 
you, or signing up to your opt in… Then flow down the page in order of importance.  Give 

them call to actions, blog, or special events or news, then your social media feed…. What is it 
that your viewer needs to know and how will you easily guide them there?

 

2.

Tip:



3.
Your images are what makes your site.  No matter how good your content is - if your 
imagery is not up to scratch, then your site just won’t look good.   People are very visual 
these days and images are what guides people to the content that you want them to 
read… Your images need to be high quality and relevant.

If you are a personal brand and want people to work with you, get a photoshoot.  This 
doesn’t need to be an expensive process.  I personally did mine with an iPhone on my 
bed, but then I can Photoshop well and created a beautiful header… not everyone has 
that skill, so if you don’t have the budget, get a friend with a high quality camera and 
take some nice photos (some landscape, some portrait) that reflect your branding 
colours and your message. 

If you are a product based business, then get some good shots of your products.  You 
can do this easily at home with an iPhone or SLR and create some great flatlays or 
product shots.  Make sure the images are well lit and put them through a filter on your 
iPhone.  

If you have the budget get a professional photographer, but I think there is no need.  
Practice taking good photos at different angles and you’ll be a pro in no time.

Make sure your photos are high quality and provide them to your website designer as is 
and they can take care of optimising them for the web.  If you are doing your own 
website, then you must learn to optimise your images so that they don’t slow down 
your site.  Google now penalises slow sites with page rankings.  

Images should ALL be well under 1mb… and 1mb is only for the rare image that needs to 
be big and glossy.  This is called optimising and it should be used ALL the time.

Prepare your Images in Correct Formats

Great iPhone app photo editors are: Color Story (I use this exclusively) or Snapseed.  They 
can filter, brighten, darken, crop your photos for website & social media use.

Canva is the DIY Designers best friend.  You can optimise your images for the web here. 
There are many tutorials on Canva and it is super easy to use.

Tip:



3.
Remember that big flow chart you did in point 2?  This is where this becomes useful 
and this is where you need to concentrate on your own AUTHENTIC VOICE.

Start at where ever you feel is appropriate.. The ‘Home’ Page, your ‘About’ page, your 
‘Work with Me’ page.. anywhere, just write page by page.  Some people prefer to “eat the 
frog” and do the hard things first, some people like to get all the easy and small things 
out of the way and tackle the larger and more daunting jobs last.  It’s up to you.

If you’re not a confident writer, then it might help you to work with a copywriter.  I wrote 
most of my copy and had my collaborator Nelle from Nelle in the Sky look over my 
copy and put a bit of flair into it.  I tend to ramble and put a lot of things in capital 
letters, so it was great to have her look after the grammar and the nitty gritty for me. 

Prepare your Copy/Content

3.
Do you have time to learn a new skill and does that time justify the amount you are 
saving by not going to a professional?

Who are your customers?  Do you need your site to look professional for the customers 
you wish to attract?  

Chances are - if you’re creating a blog, there are many great themes out there that you 
can just upload your logo and enter your information and the design is pretty much 
done for you.  If you are fairly competent with technology, this is a great way to get 
started with minimal effort.

HOWEVER, if you want your site to be customised to your branding, and you have 
specific ideas of how you envision your website, then I would advise you to seek a 
professional who is totally on the same page as you (believe me - you will waste your 
money if you and your web designer aren’t vibing).

If you DIY, what platform do you feel most comfortable with?  Are you okay with 
learning technical aspects from YouTube/Google or doing a short course or do you 
want a simple drag & drop interface?  See the last section for advice on different 
platforms.

Employ a Web Designer or Design your own



4.

Important! Pieces of paper get thrown out and then you have pages of scribble which 
you you can't understand.

I use an app called Asana which organises my projects and tasks.  But there are many 
tasking apps you can use - such as Wunderlist.  If you do like the tactile feeling of 
writing your tasks, find a notebook specifically for this and write your tasks out in 
orderly fashion with a check box next to it so you can tick it off when you’re finished.

Get a Tasking or Project Management App

3.

If you know you want to hire a web designer, go to websites that you absolutely love, 
have great navigation, an aesthetic that resonates with you, and find out who did them.  
Also if you have friends who have had a great experience, ask who did theirs.  It’s always 
better to find a web designer that way rather than a random Google search.   

Talk to these people and see if you ‘click’ with them.  I have had so many people talk to 
me about horrendous experiences working with web designers that just didn‘t 
understand what it is they do.  It is neither the client or designers fault, it’s just that they 
don’t match.  Find someone you can work well with.

continued...

Write a list of everything you want to create.  Then do a quick Google search to see what 
kind of investment of time you will need to put in if you want to create your own website. 

See section on  Wordpress, Squarespace, Shopify, Wix or Weebly.

Exercise:



Social Media &
Marketing



I LOVE Instagram and dislike Facebook.  However, if your business does better on 
Facebook with ads and groups I would advise staying there.  Instagram is great for me as 
I am visual and love creating a beautiful feed and a story that goes with it.  

If you want to use both, then you can post from Instagram to Facebook in one go OR 
you can use schedulers and plan a week in advance to both platforms.

Which platform do you ‘vibe’ with the most - 
Instagram, Facebook or both?

1.

This is a whole different workshop, but look into this because there is no use being on 
either if you don’t understand the algorithm or how they work.   I understand it, but I 
don’t have time in the day to sit on Instagram and create engagement so I pay an 
instagram virtual assistant to do the following and liking for me during the day so I can 
concentrate on being creative.   I still post my own original content and create my own 
captions and stories and get back to my comments.  It works better for me like this and 
I’m much happier!

Learn how the Instagram & Facebook 
algorithms work (or hire someone who does)

2.

Learn how to hashtag effectively, geo tagging, getting your bio right and using 
stories effectively.  Also use the business account and you can get great insights 

into best times to post and your engagement for each post.

Tip:



One day of the week create your ‘week’s story’.  I use a scheduling app called Plann to 
do that, but there are so many out there that can do it.

The one thing that overwhelms me with Instagram is finding great images and creating 
a beautiful cohesive layout that tells my story and conveys my brand.  A drag and drop 
scheduler makes this really easy for me.  I do this in front of the TV on a Sunday night 
once the kids go to bed and I can have nearly two weeks worth of images ready.  I 
usually do the post for that day or the night before and schedule it.  I don’t create my 
captions a week ahead - it doesn’t feel authentic to me, but it might work for another 
business that isn’t so personal.

Create content daily or twice daily for the 
platform of choice

3.

Why do we want a following on social media?  Just to get insta famous?  Nooo!  We 
want to be visible so people will use our services or buy our products.  Simple.  

We don’t own social media and at anytime they can close down and take your whole 
audience with them.  Instagram and Facebook recently did this when they changed the 
algorithm and left people with half the likes and engagement they had previously 
enjoyed. 

We need to bring them to your WEBSITE and get them on a Mailing List.  This is where 
you own your audience.  It is powerful and you have a willing list of people who actually 
came to your website and entered their email.  You have their trust.

There are so many Mailing list providers out there, but I just can’t go past Mailchimp.  It 
is free up to 2000 subscribers and easy to use.   Also, check out MailerLite, easier to use 
than Mailchimp and heaps more functions!

I’ve provided a list of providers in the appendix for you to research.

Create your mailing list 4.



When people come to your website, they’re not just going to  give you their email out 
of the blue, they want to try you out first and see whether you deliver what you say you 
do.  Be generous, give them something of value.  Don’t be scared of sharing all of your 
secrets.  People will either: 1. Do it themselves, 2. Ask you to help them or 3. Say this is 
too hard, can you do it for me?

TV Chefs give away their recipes all the time.  Why do they do this?  Because they know 
that by gaining trust in their viewers, they will sell more cookbooks & branded pots and 
pans. 

Create a gift (opt-in) to give so people trust 
you & want to be on your mailing list

5.

You have a great website, so now what? How are you going to get found?

Personally, I get most of my work from word or mouth or from Instagram.  I direct 
people to my site and I don’t want to be found on Google by some random business.  I 
like forming a relationships with my clients and don’t want randoms contacting me.  So I 
don’t invest in search engine optimisation (SEO) or paid ads.   My Instagram following 
and networking in my Facebook groups give me the amount of work I want right now.

HOWEVER, if you have a product based business, or a service that is broad, it is 
probably essential that you either have paid ads on Facebook and Instagram or invest 
in SEO and get to Page 1 on Google.  This can be an expensive process because this is a 
completely separate business to web design.

However if your web designer knows how to design for SEO, build a fast & mobile 
friendlys site with relevant keywords in their headings and copy, then a plugin might just 
work for you.  This set up usually costs more, so ask your designer about this before 
hand.

Determine whether you need specialised SEO, 
Facebook Ads or just social media marketing

6.



Resources & Appendix



1. Domain Names & Hosting

Domains: Crazy Domains
Hosting: 123 Host, Siteground, Dreamhost & Ventrip

2. Images

FREE: Unsplash, Pixaby, Vecteezy
PAID: Shutterstock, Creative Market, Dreamstime

3. Creative Elements & Fonts

Creative Market (THE BEST!), My Fonts, Typekit (if you have an Adobe licence).
There are free fonts everywhere on the internet, however they are not licenced for the 
web.  Use Google Fonts for websites... it’s the easiest.  Envato Elements is great for 
pre-made logos & Codecanyon has a lot of plugins for Wordpress and other platforms.

4. Mail Signup Providers

Mailchimp (free until 2000 subcribers), Mailerlite (great alternative to Mailchimp) 
Aweber, ConvertKit, Constant Contact.  There are tons out there - just do your research 
and see which one you like the best.

5. Image Editors

Canva (free & paid) - comes for Desktop and iPad & phone apps)
Adobe Photoshop (as part of Adobe Cloud - paid)
Color Story (great image editor for Instagram & facebook. I use this exclusively)
Snapseed (great image editor as well)
Wordswag gets a mention here because its that fantastic app that does quotes for 
Instagram



7. Project Management Apps

Asana, Monday, Trello - these are all good.  I use Asana and it’s wonderful and free.

Wunderlist is a great list maker for your Phone or iPad.

8. Social Media Schedulers (in order of my preference)

Plann (paid & free - you can plan your IG layout on this), Later (paid & free - you can plan 
your IG layout on this), Crowdfire, Hootsuite & Color Story paid & free - you can plan 
your IG layout on this)

9. Getting Clear on the Soul of your Business

Nelle from Nelle in the Sky is releasing a workbook soon... called Spark your Brand 
Spirit.  Stay tuned on my website at www.karlapizzica.com

Soulpreneurs Book (available at bookstores & online) - this was the course that 
re-launched my career and took it to new heights. The course is no longer open, but the 
book is a must read.  On purchase, you can also join the Soulpreneurs Book Club 
Community on Facebook.



Firstly I’m biased I exclusively use Wordpress.  Firstly because its open source (which 
means it’s free) and secondly, there are so many themes & plugins that provide 
functionality.   Of course, the more functionality you want, you will need to pay.  
However, if you set Wordpress up properly, then it is a wonderful content management 
system (CMS) to learn and grow your business on.  I’ve used Wordpress for bloggers, 
teachers, ecommerce and much, much more.

There is a lot of information on the web regarding WordPress so you could definitely 
learn it yourself, or there are a number of short courses out there.  Once you learn 
Wordpress, then you will need to navigate the theme you want to install.  Normally if 
you know how to use Wordpress, then learning the ins and outs of a t heme isn’t much 
more of a stretch. 

Squarespace is an easy drag and drop interface, but it’s harder to extend past what they 
give you and you have to pay.

Shopify is brilliant if you have a site that is primarily an E-Commerce site.  Make sure 
that you have a site that is making money as you will be making a monthly outlay and 
you will need to pay for that and any other extendable items you want.  A very good 
platform, but you will be wanting to making a good income from it as well.

Wix & Weebly… is fine if you want a basic website.  But if you want to grow and build 
your business I wouldn’t recommend them.  

Fully Customised Website - this is where you have an idea so specific that no platform 
will fit.  You will need to go to a Web Developer/Designer or Agency who builds sites 
and apps from the ground up.   For a cheaper option you can go offshore (say India)  but 
the payoff is sometimes a breakdown in communication.  I know a few people who 
have gotten amazing results from going offshore, but if you aren’t technically minded, it 
is best to go to an agency who has a project manager and can translate your idea to 
their team of developers & creatives.

Wordpress, Squarespace, Shopify, Wix or Weebly?

There are a lot of Designers & Developers that use Wordpress.  Ask your Web Developer if 
they optimise for speed, security & backups. These are highly important for Wordpress 

because sometimes themes can become code bloated and slow a site down. Google does 
not like slow sites.  Ask for caching and optimisation and possibly Cloudflare if your host 

provides it.  Also Wordpress is prone to hacking - DON’T WORRY - just make sure you have 
security set up on your site and all will be well.



I sincerely hope that this has helped 
dissolve some of the mystery & 

overwhelm of getting online.

Of course, I can’t teach you everything 
in one PDF, but if you need further 

help, please contact me on 0402 260 
010 or email me at 

hello@karlapizzica.com if you would 
like to learn more.

Thank you for letting me help you 
manifest some online magick.


